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; | lm' o1 C?n:‘_:‘apt ! . Formula
i | b sl ! TU=MU+MUz+MU3+ MU n™ Units
3 Marginal Utility 1. Marginal Utility = __Change in Total Utility (ATU)
Change in No. of Units Consumed(AQ)
2. MUn=TU:-TUn1 e
4 | Consur MU x = MUy
Equilil Price x pricey
Cardinal
\ 5 Consumer Surplus 1. What a consumer is ready to pay - what he actually pays.
| 2. Marginal Utility (MU) - Price R
6 Consumetr MRS xy - MUx/ MUy ,  ihoalt 1 &
EqUiiri,l Ty : . = sl TR J'.:.f"’?r[. :]Ji)hh,
» 7 PRICE | % Change in quantity demanded D, 1ew=-0ld |59
V}u- {PERCE! % change in price of &
11:'.41'.1..-_5. oy ot —Nei
g Method of -dg x p  § :
d‘?f"l"\' ”.Il' | dpxq ,_, '_ o A‘ ’r‘ S o e
_-1 g
9 Method of Graph Lower saém_e_ﬁﬁi.lpper segment __—_ ___- __:___
P 10 Are Elasticity ;gl-gZ}x 1+p2
(q1+q2) (p1-p2)
11 Total COutlay 1. If Total zxp;ndifure & Price moving in same direction - Inelastic Vief n(t
Method 2. If Total expenditure & Price moving in Opposite direction - Elastic Jnferse
3. If total revenue remains unchanged - Unit elastic ¢ - |
12 | Income Elasticity %change in Demand 5 AQ ) . LT
" —_— X ¢/ opgp = New=0
% change in income 2Y © A 3 = X [0
13 Cross Elasticity %change in Demand of good x & Qy Py
% change in price of good y bP, 3 Q,

Advertisement
Elasticity

% change in demand of commodity
% change in advertisement expenditure
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| Elasticity of supply-
% Change method

% change in Quanti lied

% change in price
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(51-52) x (P1+P2)
(51+52) (P1-P2)
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| Average Product | Total product -~ -
e e ‘Quantity of input g |
[20" | Marginal Product 1. Change inTotal Product (ATP) \
) Change in No. of Quantity (AQ) r‘ Tnpot | ~‘=
2. MPn=TPy=TPn1
21 | Economic Costs Explicit Costs +fr;1—p|'|cu1 Costs it
LR W e - —
22 | Marginal cost per 1. Difference in Total Cost (TC) between Two uu’f ut levels
unit Difference in Output Quantity at those levels ]
2. Difference in Total variable (TVC) of two units
Difference in Output Quantity of two units
3. TCn- TCha ]\ Com® W . Jj_; {ocd fho f-‘.”'l' J:).flj vy &hﬁ[#
4. TVCn = TVCn-l s’ p\j‘ﬂ
23 | Total Cost Total Fixed cost + Total variable cost
24 | Average Total Cost 1. Total Cost ;
Total output
2. Average Fixed cost + Average Variable cost
3
25 | Average Fixed cost- | TFC
AFC Q.
26 | Average Variable TVC
cost - AVC Qnsz BT
27 | Total Revenue Price x Quantity (P x Q)
Average Revenue 1. Total Revenue (TR/Q)
Quantity
5 LNL' P) 2. Also Known as Price
Marainal Revene Change in TR,
il Change in Qty. sold e OB Yor ; 'h,,_ﬁdl
/| 2 TRa-TRn-1 e Dest

3. Marginal Revenue = Average Revenue (E - 1/E) ¥ ¢
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Total revenue - Explicit cost g

tal lhwnuc-(Explldf Cost + Implicit cnrt) it (,." m[ b







